
Outbound Knowledge Exchange July 2024: Sara Macdonald 



FUTUREPROOFING

 Alternative grape varieties, planted specifically for climate change

 No and low alcohol wines & the NOLO Project at the University of Adelaide

STORYTELLING

 GWC Best of Wine Tourism Award winners

Wine region marketing



•Why?

•What?

•How?



FUTUREPROOFING

Alternative grape varieties, planted specifically for climate change



Presenter Notes
Presentation Notes
AV: Why?





“Opportunity vs. necessity”
- Andy at Lino Ramble



FUTUREPROOFING

NOLO wines & the NOLO Project at the University of Adelaide

NO = < 0.5%
LOw = 1-2%
(& Mid = 6-7%)









STORYTELLING

GWC Best of Wine Tourism Award winners







STORYTELLING

Wine region marketing



“Modern thinking on ancient lands”
- Paul Turale, GM Marketing, Wine Australia
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“Modern thinking on ancient lands”

https://www.youtube.com/watch?v=1jOnInJ7VTs


…and what about Hawke’s Bay? 
What is our vibe?
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Thank you 
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